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FOR IMMEDIATE RELEASE:
Social Media Expert Speaks to RTIP Students
RTIP students were treated to an intro to social media by Stuart Glogoff, senior consultant for the UA Office of Instruction and Assessment.  As the person in charge of the university’s YouTube presence, university-hosted blogs and web sites and the ubiquitous D2L, Glogoff brought a wide variety of suggestions to the students in Tuesday night’s Race Track Marketing and Media Relations class.

“Anywhere where someone is talking online is social networking,” said Glogoff.  “It is inviting people and engaging in discussion.”

Citing Amazon.com book reviews and online discussion forums, Glogoff described some of the ways students participate in social networking without even being aware of it.  He then mentioned some ways the racing industry has ventured into the social media landscape.

Glogoff said that TVG had exercised good fan outreach with social networking through its Community site.  He pointed out all of the different opportunities the network offered for users to contribute to the discussion, from message boards to Twitter feeds to photo and video uploads.

As a further introduction to the world of social media, Glogoff presented a brief overview of the major outlets of social media, starting with blogs, which he advised must be updated regularly to keep up interest and encourage commenters.

 “Set up a plan to give the tool the effort for success,” he said.

Glogoff continued with a description of Twitter and it uses beyond letting the world know what you’re having for breakfast.  He said Twitter forces users to be concise with its 140-character limit.  Twitter can be used to promote things using trending topics and hashtags.

Finally, Glogoff went through the uses for Facebook and YouTube and encouraged the students to take a closer look at how racing can use the applications to promote the sport.

--30--







The University of Arizona College of Agriculture and Life Sciences is an Equal Opportunity employer authorized to provide research, educational information and other services only to individuals and institutions that function without regard to sex, race, religion, color, national origin, age, Vietnam Era Veteran’s status, or handicapping condition.

